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Using Interview Materials    |    3Introduction

Greetings, StoryCorps Partner! This guide is designed to help you make the most of your in-

terview materials and the StoryCorps experience. We provide recommendations for use of the 

interviews, and we hope the technical tips and other resources in this guide will inspire you to 

use the StoryCorps interviews. 

You’ll see in some instances, we ask that you contact us to obtain permission for the usage. This is so we can 
ensure that all uses are consistent with our mission and current policies. For use of any content created by 
StoryCorps (StoryCorps edited segments, StoryCorps animations, logo, etc.), permission is required. 

We strongly encourage any other uses for your StoryCorps interviews that are not included in this guide. We 
want the interviews to support your organization and to provide you with a unique opportunity to connect 
with your community and with the public.  We ask that you contact us before you use your interviews in these 
additional ways. 

To contact us for permission, visit http://storycorps.org/about/inquiries#5 to fill out an online inquiry form.



MARkETInG MATERIALS IDEAS
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Use photos from your StoryCorps recordings to enhance your marketing 
and communications tools, such as brochures, flyers, or newsletters. 
You can also post photos, interview segments, and articles about the 
recording experience to your organization’s website or blog. 

Writing about your interviews allows you to reflect on the experience of 
participating in or listening to a StoryCorps interview and to promote the 
value of listening. It also allows your organization to showcase your col-
laboration with StoryCorps. 

You can also submit articles or op-ed pieces to a local newspaper in your 
community. Explain how and why you participated in StoryCorps, and if 
possible provide quotes and anecdotes from interview participants. 

Examples

Organizations such as the Alzheimer’s Association Heart of America •	
Chapter and the Gurwin Jewish Nursing Center featured articles 
about their StoryCorps recording experiences in their newsletters. 

High school students blogged about their experiences recording •	
interviews at StoryCorps’ New York City StoryBooth on the World Sci-
ence Festival Blog.

The Hungarian Cultural Center partnered with StoryCorps to record •	
interviews as part of its “Extremely Hungary” festival, which show-
cased contemporary Hungarian visual, performing, and literary arts 
in New York and Washington, D.C. The Center edited the interviews 
and posted them to its website.

StoryCorps recorded interviews at the Crown Heights Mediation Cen-•	
ter in Brooklyn, New York. Members of the center reflected on their 
experience on the Center’s blog.

Adelphi University partnered with StoryCorps during its production •	
of Street Scene, a play depicting the experience of new Americans in 
Depression-era New York. Listen to community members share their 
own unique experiences at      
http://adelphi.edu/storycorps/stories.php.

Website

Newsletter

Brochure
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PLAY AUDIO AT EvEnTS

StoryCorps interviews are a personal and effec-
tive way to share your community’s voices at board 
meetings, fundraising events, or conventions. 

Examples

Connecticut’s Griffin Hospital captured the sto-•	
ries of patients and staff at its new cancer center 
and edited the material to play at its benefit 
gala. 

The Points of Light Institute recorded conversa-•	
tions of committed volunteers discussing the 
role service work had played in their lives. Two 
of the interviews were edited by a professional 
producer and played at the National Conference 
on Volunteering and Service in New York City. 

HOST A LISTEnInG EvEnT

A listening event is a great way to bring friends, fam-
ily, and colleagues together to share your organiza-
tion’s experience with StoryCorps. Listen to inspiring 
stories and talk about what matters to you. You can 
play audio on a CD player or computer connected 
to speakers. Make sure the speaker volume is loud 
enough to fill the room. Projecting photos of the inter-
view participants onto a screen is a nice addition.

Sample Listening Event Agenda

STEP 1: WELCOME (10 MIn)

Welcome guests and share a few personal thoughts 
about the importance of careful listening. Share in-
formation about your collaboration with StoryCorps, 
then ask guests to introduce themselves and share 
why they came. Briefly review the evening’s agenda. 

STEP 2: LISTEn TO STORIES (30 MIn)

Listen to your playlist. After each story, pose a dis-
cussion question to the group to spark conversation 
about themes or ideas expressed in the story. Encour-
age people to share their own personal connection 
to the story. Spend five minutes on each discussion 
question.

STEP 3: PLAn YOUR OWn InTERvIEWS (30 MIn)

Ask guests to pair up and develop a plan to record 
an interview with a loved one at a later time. Guests 
should interview someone whose life they wish to 
honor, celebrate, and learn more about. In prepara-
tion for each interview, download StoryCorps’ free 
Do-It-Yourself Instruction Guide at at  
http://storycorps.org/diy.

STEP 4: CLOSInG (10 MIn)

Thank everyone for coming, and take a group photo.



Awareness & Advocacy

Many organizations and community groups use their StoryCorps interviews to raise awareness and provide 
a tool for advocacy using different media resources. 

Examples

Friends House, an organization in New York City •	
that provides housing and vital support services to 
people living with AIDS, used portions of the inter-
views in trainings for teenagers about HIV. When 
some of its members passed away, staff framed the 
interview CDs with pictures and included them on a 
memory wall. 

Erin Ball, MSW, has permission to use two edited •	
interview segments as part of an eight hour train-
ing session for speech pathologists, nurses, home health aides, and caregivers. Since April 2009, she 
has presented to roughly 500 professionals in 13 cities. Her presentation is quite clinical, so she uses 
the clips to personalize the discussion of dementia. Please contact StoryCorps for permission before us-
ing edited segments in an academic or professional public presentation.

Radio Communitaria Vieques, Puerto Rico, recorded more than 60 interviews with a StoryKit. Staff at the •	
radio station edited the interviews and included them in a documentary film about the legacy of U.S. 
military presence in Vieques. The documentary couples historic photos with StoryCorps audio for use in 
schools and libraries. Please contact StoryCorps if you are interested in using materials.  

MoMA recorded stories through as part of the Museum’s “Meet Me at MoMA” outreach program for •	
individuals with Alzheimer’s and their family members or caregivers. MoMA edited the interviews and 
made them available at http://moma.org/meetme/perspectives/index.
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StoryCorps interviews provide compelling content and inspiration for artistic expression. Invite your audi-
ence to connect closely with an exhibit by engaging them in listening, which can complement or expand on 
the exhibit’s visual components.  Please contact both interview participants to ensure that they are comfort-
able with this use of their interview.   

Examples

Sauk Prairie River Project partnered with a school and edited its sixteen interviews into six-minute •	
segments.  The segments were played at the exhibit “Museum on Main Street” at the Sauk Prairie High 
School River Arts Center. Visitors could sit in small kiosks and listen to the stories on iPods.  

Additionally, the school created a photo album using the photos of participants and included the inter-
view CDs in the album. They created a photo wall at the school where the CDs were made available for 
listening.

For a class module, a graphic design professor at SUNY at Fredonia assigned his students a final project •	
in which they selected a StoryCorps clip from the website, considered the image(s) it portrayed, and 
designed an object that visually represented the story. 

The Shelburne Museum designed two listening stations to be displayed alongside the national  •	
Alzheimer’s Quilt. The listening stations contain locally recorded interviews (produced by Vermont  
Public Radio) and several nationally recorded interviews (produced by StoryCorps). Please contact  
StoryCorps to obtain permission to use edited segments produced by StoryCorps.  
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The StoryCorps experience is not limited to our recording sessions. Your 
organization can continue the conversation by encouraging community 
members to record and archive more interviews using StoryCorps’ free 
Do-It-Yourself Instruction Guide, a simple step-by-step guide for record-
ing interviews at home, in the workplace, in school, or in a community 
center.

Many organizations have used Do-It-Yourself interviews as a way to 
celebrate holidays and events, commemorate anniversaries, and honor 
the lives of people in their community. You can incorporate the Do-It-
Yourself interview experience into your organization’s programming in 
the following ways:

Ask community members to record Do-It-Yourself interviews, and •	
instruct them to visit http://storycorps.org/diy to learn more. 

Print out and distribute copies of the Do-It-Yourself Instruction •	
Guide at your next event. Download the guide at   
http://storycorps.org/diy. 

Celebrate StoryCorps’ National Day of Listening, held each year  •	
on the day after Thanksgiving. You can open a space in your   
facility to allow people to record interviews during the holidays  
or  encourage them to record interviews on their own. Visit   
http://nationaldayoflis tening.org to learn more, and to share  
your experience on the Wall of Listening.

PRESERvInG DIY InTERvIEWS

Make at least two copies of 
each DIY interview—burn two 
CDs, save one copy on your 
computer and one on a CD, or 
create two digital copies. Store 
each set of copies in a different, 
easily locatable place. 

Clearly label all interviews and 
file names with participants’ 
names and the date of the in-
terview. “2010_Smith_Jones 
.wav” or “CooperFrank.wav,” 
works better than “Interview1.” 

Create a reference document 
that contains all relevant infor-
mation about each interview 
—full names of the partici-
pants, location, date, what they 
talked about, etc.

Keep all interview materials in a 
safe environment. Do not store 
materials in locations that are 
prone to leaks, mold, dust, or 
extreme temperature fluctua-
tions.



Editing Full-Length Interviews 
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We encourage you to edit the interviews (.wav files) 
from your collection for use by your organization. 
Working with sound can be intimidating at first, but 
it will be rewarding once you’ve learned the neces-
sary skills.
  
StoryCorps uses a professional program called 
ProTools to edit audio; however, this may be too 
expensive for most organizations. We recommend 
that you download free editing software, such as 
a program called Audacity. It will enable you to 
excerpt and edit 40-minute interviews into more 
usable two- to four-minute segments, or cut up to 
eight minutes of raw audio.

If you’ve never edited audio before, set aside at 
least one full day to learn how to operate Audac-
ity.  After you’ve mastered the program, editing 
individual segments should be pretty simple, and 
the amount of time it will take to create a finished 
product will depend on how much editing you do 
and how long your piece is. If you are familiar with 
editing, the amount of time needed to learn Audac-
ity decreases accordingly.

Directions on how to download, install, and use the 
program are athttp://audacity.sourceforge.net and
http://audacity.sourceforge.net/manual-1.2 
/tutorials.html.

WORkInG WITH AUDACITY SOFTWARE

IMPORTInG AUDIO. To get the audio from the 
your CD or data file into Audacity, you’ll need 
to import it onto a track. To create a track, go 
to the Project menu at the top of your screen 
and choose “Import Audio.” Then, select the 
audio you wish to hear and edit. You should be 
able to “see” the file—every peak and valley 
in the wave formation is somebody talking or 
taking a breath.

PLAYInG AUDIO. Toward the top of the Audac-
ity screen, you’ll see buttons that look like 
ones you would see on a CD player. They work 
exactly the same way. To begin to hear the 
audio, place the cursor at the beginning of the 
track and press the “play” button or just hit 
the space bar. You can stop listening by press-
ing the space bar.

For questions or help with editing, visit  
http://audacity.sourceforge.net/contact.

EXPORTInG AUDIO. When you’ve excerpted 
the audio selection you want to use, you’ll 
need to export that piece of audio. You can do 
this by going to the File menu and choosing 
“Export as a Wav” (high quality) or “Export as 
an Mp3” (slightly lower quality). Next, name 
and save the file. It will then be ready to put on 
a CD, on your website, in a podcast, etc.

We recommend editing segments in mono 
format rather than stereo. Select a track, then 
click “Stereo Track to Mono” under the Tracks 
menu.
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StoryCorps’ own edited segments highlight people’s personal experiences and their emotional reactions 
to them. You may be interested in editing interviews in a similar way, or you may want to highlight specific 
issues talked about in the interview that specifically support your organization’s mission or goals. We recom-
mend that you include both interview participants’ voices in all segments. This emphasizes the conversation-
al style of an interview, as well as the authenticity of the ideas being shared. 

Before making the edited segment publicly available, we recommend that you call both interview partici-
pants as a courtesy.

All edited segments should be:

Faithful to the overall tone of the conversation •	
and representative of the substance and feel of 
the interview.

If posted online, in a format that users cannot •	
download but that permits Internet streaming of 
the clip.

Not more than eight minutes in length; Story-•	
Corps recommends segments of less than or 
about three minutes.

Cohesive, telling a particular story or sticking to •	
a defined theme.

Presented in a manner that shows care and an •	
intent to honor the source material.

Truthful; we suggest that you verify the hard •	
facts in the segment (see page 12).

Accompanied by the following credit language or •	
alternative language approved by StoryCorps:  
 
“Produced by [INSERT NAME OF PRODUCER] 
with interviews recorded at StoryCorps, a na-
tional nonprofit whose mission is to provide 
Americans of all backgrounds and beliefs with 
the opportunity to record, share, and preserve 
the stories of our lives. storycorps.org.” 
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Before distributing a story, you will need to make sure that everyone who listens will understand the seg-
ment and ensure that the information presented in the segment is truthful. To do that, you must gather 
background information about the story and write a brief (two- to three-sentence) introduction.

For example:

If an interview participant remembers hearing •	
Martin Luther King Jr. speak in your city in 1963, 
double-check that Dr. King spoke in your city at 
that time. Memories fade—the speech might 
have been given a few towns over or in a differ-
ent year. 

Calling a local librarian is a fast way to confirm •	
facts about local history. They are often our go-to 
researchers for historical data. Librarians ordi-
narily have a working knowledge of local history 
and have the tools and skills to look up informa-
tion quickly and accurately. Additionally, they’re 
almost always ready and willing to help. They 
may prove to be your best resource. 

Once you’ve confirmed the facts, take five min-•	
utes to write an introduction to your story so 
that everyone who listens to the piece can fully 
appreciate it. Although the people editing the 
story will have heard the entire 40-minute inter-
view, the people listening to what you present 
will hear only a few minutes of the recording. 
Make sure your listeners have all of the infor-
mation they need to understand both interview 
participants. 

These steps will leave you with a better, clearer, •	
more powerful story in the long run.

Here’s how we do it:

After editing the segment, we call the interview •	
participants and play it for both people to con-
firm that we’ve gotten their story 100% correct.

We double-check names, spellings, and ages •	
with the interview participants.

We confirm all dates, historical events, and other •	
information in the interview that could be veri-
fied by a third-party source. 



GUIDE TO FACT CHECkInG

MILITARY HISTORY. Confirm exactly which years 
a veteran served and exactly which medals he or 
she won.

DEATH RECORDS. Often, people don’t remember 
exactly when someone died. A quick search for 
an obituary in a local newspaper can answer that 
question.

DISEASES AnD COnDITIOnS. Whenever we have 
a story that deals with a disease or condition, we 
reach out to a doctor or researcher at a local uni-
versity to learn about the disease before present-
ing a story about it.

LAWS. Some of our interview participants have 
actually helped change the course of history. A 
few have even been plaintiffs in important and 
influential legal cases. Before presenting a story 
that discusses a law, please reach out to a law 
school to make sure you understand what’s being 
talked about in the piece.

FAMOUS PEOPLE. People love to talk about 
meeting famous people. Such things can be dif-
ficult to confirm, but you can’t meet a famous 
person after he or she is dead! Double-check 
birth and death dates to make sure that the story 
you’re presenting adds up. 

Local historians, librarians, museums, colleges, and newspapers are quick and easy resources for find-
ing information about:
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Post Edited Segments Online

Posting edited segments on your website is a great 
way to highlight your experience with StoryCorps 
and connect with your community.

Edited segments must be posted in a non-download-
able streaming format. If you don’t already have a 
website, or if you’re not sure how to post streaming 
audio, look for one of the several commonly used 
blog services that offer built-in streaming audio play-
ers. 

Wordpress will sell about 1GB of uploading space 
(enough to upload several interview clips) for under 
$50. See http://en.support.wordpress.com/audio 
for more information. Tumblr will allow you to post 
one audio file (MP3, 10MB or less) per day, for free. 

A detailed guide with information about creating and 
producing streaming audio can be found at http://
streaming.wisconsin.edu/creation/st_audio.html.

PARTnER WEbSITE EXAMPLES

Adelphi University and the Alzheimer’s  
Association made compelling pages of  
StoryCorps interviews available to listen to  
on their websites. 
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Post Transcripts of Interview Segments Online

Using quotes or transcripts is another way to effec-
tively use the interviews. They can be included in a 
newsletter or mailing, or posted online.

It takes about three to five hours to transcribe a 
40-minute interview. We ask that you not publish 
transcriptions of recordings longer than about eight 
minutes in length. This will reduce transcription time 
to less than an hour. 

If you plan to transcribe interviews yourself, you can 
use dictation or transcription software with helpful 
tools, such as variable speed playback, to make tran-
scription easier. We recommend the free software 
Express Scribe (www.nch.com.au/scribe), available 
for PC and Mac. Note that this kind of software is not 
as accurate as human transcription, and is generally 
made for a single speaker, but it may be suitable for 
your needs.

Additional software options include Dragon natu-
rallySpeaking (http://nuance.com/naturallyspeak 
ing/products/editions/standard.asp), for PC; and 
MacSpeech Scribe (http://macspeech.com/pages 
.php?pID=181), for Mac. Both are priced under $200.

StoryCorps uses and highly recommends Audio Tran-
scription Center (http://audiotranscriptioncenter 
.com). While their prices are commensurate with the 
quality and professionalism they offer, their services 
may be out of range for some organizations. 

It may be possible to reduce the cost of transcription 
by using Amazon’s Mechanical Turk (http://mturk.
com). Learn how to use Mechanical Turk for audio 
transcription at http://waxy.org/2008/09/audio_
tran scription_with_mechanical_turk.

All transcripts must be:

In a format that users are unable to download. •	

Transcribed from no more than eight minutes of •	
the original audio. StoryCorps strongly recom-
mends segments of about three minutes or less.

Cohesive, telling a particular story, or sticking to •	
a defined theme.

Representative of the substance, structure, and •	
feel of the original interview. The transcription 
or story cannot be transcribed out of context. 
StoryCorps strongly recommends listening to the 
full 40-minute audio to ensure the transcription 
is consistent with the original interview.

Presented in a manner that shows care and an •	
intent to honor the source material.

Factually correct. We recommend verifying the •	
hard facts in the transcript (see the Guide to Fact 
Checking on page 12).

Accompanied by the following credit language or •	
alternative language approved by StoryCorps: 
 
“Edited and transcribed by [INSERT NAME OF 
ORGANIZATION/PRODUCER] with interviews 
recorded at StoryCorps, a national nonprofit 
whose mission is to provide Americans of all 
backgrounds and beliefs with the opportunity 
to record, share, and preserve the stories of our 
lives. www.storycorps.org”  

Also note that interjections, such as “ums” and 
“ahs,” can be removed from the transcription, and 
shorter quotes from the interview may be used.
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Example of a good transcript

Edda Fields-black, 34, interviews her husband, Samuel black, 45, about his father, John L. black

John Black worked in the boiler room of a public school in Cincinnati, Ohio, as a stationary engineer.
Recorded on June 9, 2006, in Pittsburgh, Pennsylvania. 

EDDA: Did he [your father] ever talk about what it was like to do that kind of work?   

SAMUEL: He didn’t have to talk about it. Daddy would come home tired to the bone every night, you know, 
every day. That’s why I say he was hardworking, because there was a lot of us in the family, and for a long 
[time] he was the only bread winner. My mother was a stay-at-home mother and she had to be with all the 
children, and so you know there are times Daddy would come home and he worked later hours. Especially 
in the winter times, because you had to keep the schools warm 24 hours a day to keep the pipes from freez-
ing and things like that. And he worked a lot of hours because he would get the overtime and he needed the 
money. So what I remember is, he would come home and he would just almost like just fall out on the bed. 
And I remember climbing on top of him and playing with his muscles. He would sleep with his arms up like 
that and me and Theo, you know, we’d get up there and squeeze his muscles and everything. Or if he woke 
up, he would say, “Give me a shave,” you know. Which meant you get the aftershave and you rub it on his 
face, and you know he’d like the massaging of his face. You know or bust his razor bumps, or something like 
that, you know? (laughter) That’s the way Daddy was with his sons, and it was that type of closeness, ‘cause 
you know he didn’t have a lot of time for other things. He found the time. I don’t know how he did it, you 
know? But there were times when he would ask us to rub his feet. And back then we hated it. I mean he’d be 
working 16-hour days. You hated to walk past his bedroom ‘cause he’d call you in there and asked you to do 
that. But looking back on it, you know his body was probably killing him and he was being soothed by his 
little boys. 

EDDA: So I need a mental picture of what he did everyday that made him so tired. 

SAMUEL: Ok. The boiler room, from my experience—because when I was in high school he took me down 
there in 1977, that bad winter in Cincinnati when it was 20 below zer0 and he was working in the boiler 
room at the school. It wasn’t Woodward High School then, it was called School for the Creative and Perform-
ing Arts, but it was the same building. By the time I was there in that boiler room in 1977, the building was 
67 years old. It’s huge—take up a huge city block, five stories.

COnTInUED >
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So we’re down in the boiler room, and it’s 20 below zero outside—we’re down there with no shirt on. It’s 
burning up hot, and it’s probably over 100 degrees down there and you have these huge boilers, look like 
two huge pots. These things are made of cast iron, and they’re probably about 15 feet tall and maybe 12 feet 
wide. And they have these maybe one- or two-foot square doors, and you can see the coal burning in there, 
and it’s super hot. And so what you have to do is make sure to keep the coals burning. You just got to keep 
the fire going, just like you’re running your barbecue grill. You have these shovels that are about maybe 
15 feet long, and you stick the shovel in there. You’re not even close to the door, ‘cause you got this long 
shovel and you stick the shovel in there and you turn the coals over. The coals, once they burn down, you go 
to turn them over. Then you close the door and push a set of buttons. Then you have these big, huge pipes 
that [are] maybe three feet round. They go from the top of the boiler up into like the ceiling or wall up above 
or something. And the boiler room really has a ceiling that’s maybe like 30 to 40 feet high. It’s a huge space 
in the bowels of this huge building, and you can hear the coal falling down in those huge pipes into the fire. 
And if the phone rang—because you were in the boiler room and it’s so loud—the lights would blink on and 
off; that’s how you knew the phone was ringing. And it would have a real loud [imitates sound]—like you 
were on an ocean liner or something for the telephone. And it was just such a loud, steaming hot, dirty coal 
place. You blow your nose, and all this coal dust would just come out of your nose. That’s when I knew I’m 
not doing this for a living. I heard all about black lung disease and all that type of stuff. So I said no, not me. 
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TRAnSCRIPT COnTInUED FROM PREvIOUS PAGE:



We hope this resource guide has given you a few thoughts on how to 
use the interviews. We always seek new ways to inspire organizations 
to record, preserve, and creatively use the stories recorded by Story-
Corps.  We hope that you will help us accomplish this feat. 

We are honored that you have contributed to and participated in   
StoryCorps’ programs.  We hope that you continue to use your   
interviews and the ideas presented in this guide. 

Thank You

COnTACT US

Tell us about your experience 
using interview materials—
we would like to hear from 
you. Visit storycorps.org 
/about/inquiries#8 to sub-
mit an online feedback form.
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New York Times bESTSELLER 
Listening is an Act of Love: 
A Celebration of American 
Life from the storyCorps 
Project

New York Times bESTSELLER 
mom: A Celebration of 
mothers from storyCorps

READ

Listen to hundreds of stories 
and interviews online at  
storycorps.org/listen.

LISTEn

  Subscribe to the StoryCorps 
podcast on iTunes and at 
storycorps.org/listen/podcast.

Listen to excerpts of StoryCorps 
stories every Friday on nPR’s 
morning edition.

Download the StoryCorps 
iPhone app to get the latest 
StoryCorps stories and learn 
how to record your own.

WATCH

StoryCorps’ original animated 
shorts feature some of our best-
loved radio stories.


